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9. /il PR PR B Y B PR A RE
TE AR A 1.The definition and categorizing of hospitality franchising
2.Development of hospitality franchising
3.The advantage and disadvantage of franchising operation
4.Contract problems of franchising operation
5.The challenges of franchising operation system
6.Standardizing for operation procedures
7.International franchising
8.Consideration for customers’ expectation
9.management function for franchising operation
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