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1.To introduce freshmen to all types of communication that is mediated by
technology.
2.To learn about new media (such as computers, Internet, and the digital
telecommunications infrastructure that underlies all the media) that is rapidly
changing our concepts of “mass” media.
3.To learn and understand convergence of these media/communications
technologies which created a new communications environment and is impacting
the society and culture we all share.
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1.To prepare students to thrive in the convergencing new media environment by
providing an integrated treatment of traditional media and new media in the
course.
2.To help students understand how mass media are being transformed as they
converge with technologies.
3.To cultivate media literacy, empower and educate students on the various issues
pertaining to each medium.
4.To assess the communications industries’ trajectories into the future.
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T KA 1.Introduce students to the objectives,grading policy and required textbooks and
readings for the course
2.Introduce students to old media and new media.
3.Magazine Industry Proliferation and Consolidation.
4.Newspaper History
5.History :of Sound & Radio
6.History:of Movie & TV
7.History:of Internet
8.History of Advertising
9.Technology: Explain how the following venues of new public relations are used
10.Media and Prosocial Behavior
11.Processes for thinking through ethical problems
12.Global Media
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