A S RHSORER 103 B2 SR 1 SRR &G

ERE TR e S
B R D0OD07201
ENGiavi: 0D
BrRRIEER PO AT = F
R = PRECE
B 3.0
B8 3
- ERENZ R Y789 iz N506
NS i
g imfigE 2 (Brand Management ; BM) /57 T#5HY—(E B 236RE - 2R BM BYAES
B AR E ?ﬁ‘f%mfiﬁqﬁzﬁﬁiﬁi AR ZEEG (relational VIeW)
NFERA % ~ LHHEEER ﬂﬁiﬁéﬁ%ﬁﬁ%ﬁ%ﬂ PR L A B B AR
5t~ TR A éu%
arie 5 REREA N R E A — (2B AR - SEI AR L08R [ %
ﬁ*ﬁﬂﬁﬁéﬁ’“ (B2 A v] DUE M G B B S TP S S e E B Y 2 T MR
BRI A4 chl %%
ch 2 DURERZ R AW Shfg e 2
ch 3 MLREEANL
ch 4 EERETTE RS
ch 5 BatTH 77 Z M
ch 6 o TH i BETL LS
ch 7 FEAF(E FHHED Shhg i AR S i
ch 8 #f@—4H R it B B E T A4
ch9 W& Mg « REBEEN L EES
ch 10 #r&E mhfELsas R « R NHER
ch 11 ZEi Bl T g o
ch 12 7 i ap S4B o R
ch 13 B (RS T L hE
ch 14 53 & B iy 5 G B ey P e
ch 15 4&3E
group presentation
group presentation
group presentation
BESR A
BT




R

fEERE bR T B B T
SEEZE 1 R TN B (2 Al 1 fel)rand Marketing & Management /£ 1 &5 B HiHRk
tt: A
ISBN : 9789571158310
2 [Efp i THBIE R (R ¢ SRIER HAktE - 7o AREE : 2013/11/25
SBERE
BEER
FEEH 1 BEEEERE -
2 GEAERT FER MR BAF FERERFE -
2RI NERER 0
Hirea s L e
irea S 2
FHEER 1 {TEHEET TTEHRART AT
FEE 2




