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B e R What is culture? What does it encompass? What relevance does it have to our
lives and our language learning? This course aims to answer these questions and
further expand the learners’ awareness of others’ world view and cultural norms,
behavior and lifestyles. The course also aims to enhance the learners’ ability to
interact more effectively with people coming from a variety of different cultural
backgrounds. What to some extent has been lost in a sea of linguistic syntax and
lexicography is the fact that foreign language learning is actually foreign culture
learning!
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1. Understanding the theory and application of the CCls.
2. The collection, analysis and interpretation of the creative industry’s case.
3. Focuse on the value of the creative craft.
4. Encourage students to hands-on creativity.
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K ey | Culture is an umbrella term encompassing a huge variety of topics which can be

covered, including: philosophy, literature, music, art, drama and history. To
stimulate the learners curiosity about these topics and to find out more about other
cultures a focus on some of the following issues will be utilized

1.Everyday living, foods, drinks and festivals

2.Interpersonal relations: class structure, family, generation gaps

3.Values, beliefs and attitudes

4.Body language, social conventions (punctuality, dress codes, conversational
topics).

5.Rituals, births, marriages, deaths.

1




6.Superstitions/religions
7.Pop culture, music, movies, fashion of target countries.
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