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ey N | 1. Why study the issues of business ethics?

2. To learn the flow of solving the issues of ethics analysis.
3. Teleology and deontology
4. The case study:




(1)Sexual harassment (2)Ethics and the front office

(3)Ethics concerns in food and beverage (4)Ethics and housekeeping

(5)Ethics and hotel engineering (6)Ethics and the question of security

(7) Hospitality ethics: a marketing perspective (8)Ethics and vendor relationships
(9)Ethics and the accounting function (10)The ethics of yield management
5.Ethics and Business culture

6.Estalish the human resource management of moralism

7.The elementary right of consumer

8.Green consuming

9.Enterprise social responsibility
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