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K VN | 1.The purpose of this course is to provide students with the necessary tools and
knowledge needed in ways that reflect the reality of the public relations
management system in operation in the world today.
2.The course also serves to familiarize students with Communication Arts
Department’s internship availability’s within the management of public relations,
and make available numerous networking possibilities through companies,
organizations, and professional memberships.
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MacSweeney; 1970; Barrie and Jenkins.
2.Public Relations for Hospitaility Managers: Communicating for Greater Profits.;
Albert. E. Kudrle & Melvin Sandler; 1995; John Wiley & Son.

3.The Public Relations Writer’s Handbook; Walter Mathews; 1997 John Wiley &
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