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N VN | Introduction to Researches on Game Marketing

A Procedure of Game Marketing Research

A Design of Game Marketing Research
Quantitative and Qualitative Researches

Data Samplings

A Questionnaire Design and Statistical Data Coding
Basic Statistical Methods and Tools

A Case Analysis

A Composite Case Analysis

10. Some suggestions and Reports on the topic of Game Marketing
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Marketing Research : A Practical Approach
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This is a course taught by English.
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