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VN | 1.Courses Introduction

2.What is it communication? What is a Theory?
3.The communication process and communication model
4.Publicity studies




5.Dissemination of personal influence

6.small group communication

7.Media violence and aggressive behavior
8.Agenda-setting

9.Media use and gratifications

10.Knowledge Gap

11.Media Gatekeeper Study

12.Spiral of Silence, the media dependency theory
13.Political economy of communication and cultural studies
14.Network Communication

15.Research Methodology
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