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N | 1. introduction

2. promotion theory and discount promotion

3. frequent programs

4.premiums and cent-off deals multiple pack and price-off pack
5.sweepstake




6.bouns

7.patronage

8.coupon

9.mid test

10. how to write sales promotion plan
11. report (success or failure case)
12. sp check list

13. sp dark side

14. evaluation

15. journal report

16.journal report

17. final report

18. final report
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