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1.ECONOMICS: The study of Choice
2.Demand and Supply




3.Applications of Demand and Supply

4.Elasticity: A Measure of Response

5.Markets, Maximizes, and Efficiency

6.The Analysis of Consumer Choice

7.Competitive Markets for Goods and Services

8.Monopoly

9.The World of Imperfect Competition

10.Wages and Employment in Perfect Competition
11.1mperfectly Competitive Markets for Factors of Production
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