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chl.Introduction




ch2.Business Environment & Globalization
ch3.Enterprises Ownership & Corporate Goverance
ch4.Entrepreneurship

ch5.Business Ethics & Social Responsibility
ch6.Management

ch7.Managing Production and Operations
ch8.Marketing Management

ch9.Marketing Procedure

ch10.Human Resource Management
ch1l.Financial Management

ch12.Understanding Financial Information and Accounting
ch13.Information Technology & Internet
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