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e HiE 1.  Students learn the key language used in business.
2. Students develop key global business communication skills.
3. Students understand the scope and importance of culture in business.
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HESRHH 1.Performance

2.Happiness at work
3.Motivation
4.Incentives

5.Work and leisure
6.Innovation
7.Entrepreneurs
8.Creativity
9.Start-ups
10.Inventions
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English for business communication
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