A G RHSOREE 101 BT 1 SRR &R

u{il%
—

R A THHEH(—)
BRI Gy 60N12401
ECIVav 06
FHERPLAR RO R £ —
FABRAHT e
25 2.0
1S3 5 2
_ESRERZES — 1112 %= S513
Y KRR — ARSI 48 - MR TS RIERRE AL > ISR
BOTTHHERA RIS - e S IR Se B
Bz H AR HIRERE THH A0S - PSR Y Bl -
M AL LA THHER
2 TSHEREE T
3. R SE TN 25 B (B B
4.5 e L E AT 5
5. M TR o i
6. 2 i SRS
BEUR A 1. Marketing Theory
The Marketing concept
Customer Value
2. The Marketing Environment
Macroenvironment
Microenvironment
3. Key Success Factors and Competitive Advantages
KSF
SWOT
Matrix of Opportunities and Threats
4.Segmentation and Target Market
Market Segmentation
Positioning
Differention
5. Consumer Behavior
6. Product Strategy
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