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e The course will provide the elementary conlepts of marketing and its application
in the business management. The course emphasize in the tourism and recreation
industry. Students are required to write some reports and to do the oral
presentations.
SRfZ B The purpose of the course is to let the students understand and apply the
marketing concepts and to learn how to make strategies for the real business.
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LN | 4 1 Marketing Defined
2 Marketing Hospitality and Travel Services
3 Customer Behavior
4 Analyzing Marketing Opportunities
5 Marketing Strategy: Market Segmentation and Trends
6 Marketing Strategy: Strategies, Positioning, and Marketing Objectives
7 The Marketing Plan and the 8 Ps
8 Product Development and Partnership
9 People: Services and Service Quality
10 Packaging and Programming
11 The Distribution Mix and the Travel Trade
12 Communications and the Promotional Mix
13 Personal Selling and Sales Management
14 Public Relations and Publicity
15 Pricing
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