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Chapter 1 enterprise strategy plans
Section1 The basic method of strategy programme
Section 2 The mode of strategy programme
Chapter 2The choice of strategy marketing
Section 1 marketing policy
Section 2 target marketing policy
Section 3 competes strategy
Section 4 grows up strategy
Section 5 product life cycle strategy
Section 6 international marketing policy
Chapter 3 financial environment is analytical
Section 1 financial market current conditions are analytical
Section 2 financial industry environment is analytical
Section 3 funds
Section 4 financial industry risk management
Chapter 4 finance sells
Section 1 financial industry marketing policy
Section 2 financial industry target marketing policy
Section 3 financial industry competes strategy
Section 4 financial industry grows up strategy
Section 5 financial industry product life cycle strategy
Section 6 financial industry international marketing policy
The basic principle of section 7 finance marketing
Chapter 5 electronical finance sells tool
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Section 1 electronical financial tool
The section 2 customer relates to a management
The marketing technique of chapter 6 financial employee
Section 1 sells technique
The technique of section 2 and customer communication
Appendix financial industry responsibility in the establishment of heart system
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