A G RHSOREE 99 SRERESE 2 BRI A

R A TTH5I5E
BRI Gy 70N00901
ECIVav 07
FHERPLAR RIUF A E = H
BRG] HETT
25 3.0
1S3 5 3
_EERENIIHRE T 1112 13 = S416
WhEFE WAE
BRI RIS By 80y - BB AL ) R A R AT TR SRR
a7k %Z% RS A AR EE R © S8PUER Gy Sy st &R oA
FITIREIILAS
iz HiE Zliﬁﬁ'%ﬁ%éﬁ’:\ﬁﬂ% AR S g b R HAT AR SR E B Y E A A RS &)
<~ SPSS &ty M BB R R BT LA 2 L, DABR (L2 A W 8 AT FAY
TTEHRCRE I EPR N e BB 5 AU, S5 S M D8 ZE B B B T BT R
BHERR A TR 4, B R (B R REE T | RS 7envRe Fp B 0% -
M AL BUSERT © Eam ~ TTINBZERY i Bt e
HEmEly T RAVER - BRIV ~ WIGE R RE(EETFE
B EMERFE) ~
Migaeat ~ RREWIZE ~ fifTABAACKN ~ tHFEE R 2 B3 K ot 704
R - TSR E (R - MEERGET o ~ (TSR E =Bt
TN ACH Conceptual Part : The overview of marketing research
Theoretical Part : The research procedure of marketing research
The collection of fist-hand and secondary data
Questionnaire design
Attitude research
The Sampling method
Data analysis
Empirical Part : The case of marketing research
The statistic analysis of questionnaire
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