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week 01
week 02
week 03
week 04

Curriculum teaching introduction

Electronic commerce introduction
Marketing 4P & 4C

Product analysis(SWOT. & Porter 5 force analysis)
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week 05

Guest group analysis (Consumer type)

week 06  Network marketing
week 07  Posts the marketing
week 08 Blog marketing
week 09  Mid-term exam
week 10  Subject grouping
week 11  Network product packaging
week 12 Product picture
week 13 Product short film
week 14 EDM Design 1
week 15 EDM Design 2
week 16 EDM Design 3
week 17 Case analysis discussion
week 18 Final exam
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