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EN | 20080917 Lesson introduction
20080924 Opportunity of biotech industries
20081001 Marketing for well-known biotech companies worldwide
20081008 Marketing for well-known biotech companies in Taiwan
20081015 Plan to biotech marketing
20081022 Strategy for biotech marketing
20081029 Brand for biotech marketing
20081105 Combination skills for biotech marketing
20081112 Middle-examination
20081119 Biotech marketing segmentation and product positioning
20081126 Cost pricing for biotech products
20081203 Biotech products by electronic commerce
20081210 Biotech products by online shopping
20081217 Biotech products by membership Shopping
20081224 Full integrated gateway for biotech products
20081231 Global marketing for biotech products
20090107 Contrast and proposal for biotech company
20090114 Final-examination
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