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The first module: the basic concept of marketing management
. Course Description

. Strategic planning and marketing process

. Marketing environment

. Marketing Research and Information System

. Consumer behavior

. Enterprise market

. Market segmentation, positioning

. Product Design
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. Pricing

10. Marketing channels

11. Promotion strategy

12. Create a competitive advantage
The second module: Marketing management related topics
1 Brand Marketing

2 Cultural Marketing

3 Pop Marketing

4 Marketing Story

5 Event Marketing

6 Product Placement

7 Lifestyle Marketing

8 Integrated Marketing

9 Internet Marketing

10 Viral Marketing

11 Telephone Marketing




12 Direct Marketing

13 Database Marketing

14 One-on-one Marketing

15 Word-of-mouth marketing
16 Relationship Marketing
17 Trust marketing

18 Experience Marketing

19 Services Marketing

20 Touch Marketing

21 Visual marketing

22 Sense Marketing

23 Charity Marketing

The third module : Marketing planning proposal
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