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E Yt This course offers information on basic marketing and creativity. The latest

theories and examples of the field of marketing and creativity are also illustrated.
This course also discusses the critical concepts of basic marketing and creativity.

SRfZ B 1. To develop the realization of the concepts of and approach to marketing
solutions as the challenges of the company. 2. To develop the realization of the
process and application of marketing. 3. To develop the realization using
numerous readings, textbooks or articles to augment (1) and (2).

B YN — ~ (BIETHHERER

~ {TEEIE

HEHBHSEETR

» SRR H AR i35 E fir

AR E - RS - ER - R - BEEEAR - (A BRI
- B EATHMH R R

/Hl

S E

TE AR A 1. Originality and marketing environment,

2. Marketing research,

3. Consumer and organizational buying behavior,

4. Segmentation and positioning,

5. Originality and Product, Service, Price, Place, Advertising and public relation,
Personal selling, sales promotion,

6. Creative marketing-related topics
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