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+/\s BRI

E W 1. learn more about public relations
2. anintroduction public relations theory
3. how to set up the public image for leisure business
4. the Organization of public relations for leisure business (a)
5. leisure business public relations Organization (2)
6. leisure business objects of public relations
The ' 70s and media planning strategies (a)
8. media planning strategy (b)
9. mid-term
10. issue management (1)
11. issue management (2)
12. the crisis management (1)
13. the crisis management (2)
14. public relations and the Internet (a)
15, public relations and the Internet (2)
16. the globalization of public relations
17. public relations etiguette
18. the final report
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