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BRI This class is intended for first year graduate students as an opportunity to engage
in some of the research and writing of their theses. Its prime goal is to help
graduate students identify research areas they are interested in.
SRfZ B Through this course, students will become familiar with the various ways of citing
sources and avoiding plagiarism. Furthermore, students will improve the ability to
research, organize and write a thesis proposal and to evaluate research in a
professional-critical manner.
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E N 1. Internet Marketing
2. Brand marketing
3. Human Resources Management
4. Tourism impact
5. Green hotels
6. Tourism image
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SEERE Annals of Tourism Research

Cornell Hotel and Restaurant Administration Quarterly
International Journal of Contemporary Hospitality Management
International Journal of Service Industry Management
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Journal of Travel and Tourism Marketing
Journal of Teaching in Travel and Tourism
Journal of Leisure Research

Journal of Travel Research

The Service Industries Journal

Tourism Management

Tourism and Hospitality Research
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