A S RHSOREE 98 BLAEFEER 2 HERfE &R

R A B E

BRI Gy BOD38701

ECIVav 0B

FHERPLAR PUFR I —H

FABRAHT PRERES

25 2.0

1S3 5 2

_EERENIIHRE .78 = T0508

NEE(E WME

Y RERIEDA AR JTE T Zﬁﬁai_éﬁ%ﬁ%;—%zﬁ&&iﬂﬁz&%% HEE
%J 5 SEAH R B B R B SR AR - PR T D R IR

S LEHEE 2 e -
B A= Upon completion of the course, students are expected to be able to:

1. Understand how important this profession is, and recognize the contribution of
tourism to the national economy and our quality of life.

2. ldentify what constitutes the domestic and international tourism systems in the
modern world and their administration.

3. Attain an understanding of the working vocabulary of tourism.

4. Learn a possible career development in the tourism and travel industry.

5. Develop an understanding of what motivates people to travel and what affects
individuals’ travel behaviors, including information search and destination choice.
6. Learn the needs to appreciate and preserve our nature environments and natural
resources
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Tourism development and Career development in tourism
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Tourism organization and impacts
Transportation in tourism

Hospitality in tourism

Organizations in distribution channel

Tourism destination

Tourism motivation

Cultural tourism

Economic impact in tourism

Tourism planing, development and social factors
Tourism and natural environment
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