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Population Mean: ¢ Unknown

Determining the Sample Size

Population Proportion

2. Hypothesis Tests :Developing Null and Alternative Hypotheses
Type | and Type Il Errors

Two-Tailed Tests About a Population Mean:c  Known

Tests About a Population Mean: ¢ Unknown

3. Statistical Inference About Means and Proportions With Two Populations
4. Inferences About Population Variances

5. Tests of Goodness of Fit and Independence

6. Simple Linear Regression
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