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TE AR A Unit 1: Introduction to Electronic Commerce

Unit 2: Electronic Commerce Strategy and Internet Business Model
Unit 3: Business to Customer Electronic Commerce

Unit 4: Business to Business Electronic Commerce

Unit 5: Customer to Customer Electronic Commerce

Unit 6: Mobile Commerce

Unit 7: Electronic Business

Unit 8: Enterprise Resource Planning

Unit 9: Supply Chain Management

Unit 10: Customer Relationship Management

1




]2

FEITE

REMS

SEER

SR E

PEER

EREH

eSS

HReEE 1

H | ©
i

Al

[uis;|

RS 2

RS 1

RS 2




