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TE AR A I. Marketing Planning and Competition Strategy
Market-Oriented Strategic Planning

Market Segments and Selecting Target Markets
Differentiating and Positioning Strategy

Marketing Strategy Through the Product Life Cycle
Market Competition Strategy

I1. Analyzing Marketing Opportunities

Marketing Information System

Measuring Market Demand




Scanning the Marketing Environment

Analyzing Competitor Behavior

Analyzing Consumer Markets and Buying Behavior
Analyzing Business Markets and Business Buying Behavior
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