A S RHSOREE 98 BLAEFEER 2 HERfE &R

> ey i 1THHETS

B YR 60D28302

ENZiRaw 06

FEERIELR USEE -y

Eaf = PR

25y 2.0

BFRY 2

L EREIZERE VY78 #rz S516

DA ZIEEEE

AR AERIZSCFEH — A BRI 48 > ANRRH THS AR A S > W RSN

BeTTIRERAIE - ok S5 @AY S B -

e HiR SHREE TG - SRR LR
B A L (BRSBTS

2. (8774

3BT AL H Y E(H

AfTHHERS MR ~ BS
SIEERHYE(E - ErsedE
6.5

7SI R (R

8. N A A E U T 98

9. MRFEFEITIH

TE AR A 1.Price and Non-Price competition
2.Pricing method

3.New product pricing

4.Channel integration and systems
5.Channel-Management decisions
6.Advertising Strategy and Goals

7.Sales promotion and public relationships
8.Personal selling and direct marketing
9.Service industry marketing
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