A S RHSOREE 98 BLAEFEER 2 HERfE &R

R A HaTE(2)
BRI Gy 60D08301
ECIVav 06
Eaf SARG PO £ — F
FABRAHT ENE
25 3.0
1S3 5 3
_ESRERZES — 789 ¥% S515
DB DME
Y RERE F S a2V A A RESHER - NAEHE t B8R
Heghy o BRETEERNGT - EEREEET S - DUCEER AT o
iz HiE AR T2 B AR A R MR AR Y A RS ERlT - RHHE R AT
FefigiE I AERERAZ SV ER T b > DLURORIAR S SE 1% I A L S 5
HEEEL -
M AL 1 RestaE
2. W RGP B By 4 T
3. RHAGEE Y HE R
4. B EE BB IR E
SERB T Bass
6. ik B 0
745 el
8. A T AT
BERAH 1.Hypothesis Testing
2.Statisticallnference about Means and Proportions with Two Populations
3.Inference about Population Variances
4.Tests of Goodness of fit and Independence
5.Analysis of Variance and Experimental Design
6.Simple Linear Regression
7.Multiple Regression
8.Regression Analysis
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